
Assurance of Learning Report – Master of Science in Marketing – MKTG 5333 

 

Semester & Year: Spring 2024 Degree Program Name: Master of Science 

in Marketing 

 

Course Name: Retailing Strategy 

 

 

Course Number: MKTG 5333 

Faculty Name: Craig Geiger 

 

 

Number of Students Assessed: 17 (100%) 

Assessment Method: Final Exam – Rubric – 100 Points in 4 parts – 25 points each part 

 

 

Improvement Activities, Suggestions, Plans (required if results are below 80%, 

encourage all other times):  

• Adjust the points for grammar/format/citations from 25 to 10 

• Increase assessment of strategic thinking reflected in the question answers as 

determined by the application of framework in the responses.  

• New point total with adjustments: 30-30-30-10 for the questions and report 

format. 

 

 

 

 

 

 

Assessment Results  

• Average grade: 95.59 points 

• % Students passed: 100% 

MKTG 5333 – Final Exam Questions – next 2 pages. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 



 



Assurance of Learning Report – Master of Science in Marketing – MKTG 5333 

 

Semester & Year: Spring 2024 Degree Program Name: Master of Science 

in Marketing 

 

Course Name: Retailing Strategy 

 

 

Course Number: MKTG 5333 

Faculty Name: Craig Geiger 

 

 

Number of Students Assessed: 17 (100%) 

Assessment Method: Harvard Business Cases – 100 Points: 

• Case Write-Up Document Assessment - 50 points 

• Presentation and Class Discussion – 50 Points 

 

 

Improvement Activities, Suggestions, Plans (required if results are below 80%, 

encourage all other times):  

• Add a formal peer review assessment component to this group assignment to 

reflect individual contributions. 

• Break out the presentation component of the assignment into separate grading 

modules: 

o Class discussion leadership 

o Presentation elements  

• New point total with adjustments:  

o 40 points – Case Analysis and Questions Write Up 

o 25 points – Presentation elements 

o 25 points – Class Discussion and Leadership of the case 

o 10 points – Formatting, grammar, proper citations 

o adjustment potential for peer review: 100% team points: full 

participation/contribution 

 

 

 

 

 

 

Assessment Results  

• Average grade: 95 points 

• % Students passed: 100% 

MKTG 5333 – Harvard Business Case Assignment and Example Grade Assessment – next 

2 pages. 

 

 



 



 



Assurance of Learning Report – Master of Science in Marketing – MKTG 5513 

 

Semester & Year: Spring 2024 Degree Program Name: Master of Science 

in Marketing 

 

Course Name: Sales Analytics 

 

 

Course Number: MKTG 5513 

Faculty Name: Ashish Sharma, PhD 

 

 

Number of Students Assessed: 17 (100%) 

Assessment Method: MBTN Academy Sales Analytics Modules (19) Completion 

• 40% of course grade 

• Link to Learning Modules: https://www.mbtn.academy/uark-sp24-5513-001/  

 

 

Improvement Activities, Suggestions, Plans): This assignment was executed well and 

provided the sales analytics foundation expected. All learning objectives were met. 

 

 

 

 

 

 

Assessment Results  

• Students completing the 19 MBTN Sales Analytics Modules: 100% 

Module Website: https://www.mbtn.academy/uark-sp24-5513-001/ 

 

 

  

https://www.mbtn.academy/uark-sp24-5513-001/
https://www.mbtn.academy/uark-sp24-5513-001/


Assurance of Learning Report – Master of Science in Marketing – MKTG 5433 

 

Semester & Year: Fall 2023 Degree Program Name: Master of Science 

in Marketing 

 

Course Name: Consumer and Market 

Research 

 

 

Course Number: MKTG 5433 

Faculty Name: Leah Smith, PhD 

 

 

Number of Students Assessed: 17 (100%) 

Assessment Method: Group Project Assessment Rubrics 

• 100 Points: Exploratory Research Proposal 

• 100 Points: Survey Assignment 

 

 

Improvement Activities, Suggestions, Plans (required if results are below 80%, 

encourage all other times):  

 

 

 

 

 

 

Assessment Results  

• % Students passed: 100% 

MKTG 5433 – Assessment Rubrics – next page 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 



Assurance of Learning Report – Master of Science in Marketing – MKTG 5103 

 

Semester & Year: Fall 2023 Degree Program Name: Master of Science 

in Marketing 

 

Course Name: Introduction to Marketing 

 

 

Course Number: MKTG 5103 

Faculty Name: Jeff Murray, PhD 

 

 

Number of Students Assessed: 17 (100%) 

Assessment Method: Exam: Faculty Assessment – 100 Points/10 Questions 

 

 

Improvement Activities, Suggestions, Plans (required if results are below 80%, 

encourage all other times):  

 

 

 

 

 

 

Assessment Results  

• % Students passed: 100% 

• Minimum value: 84 

• Maximum value: 100 

• Average: 96.35% 

MKTG 5103 – Exam Questions – next page 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 



Assurance of Learning Report – Master of Science in Marketing – MKTG 5413 

 

Semester & Year: Spring 2024 Degree Program Name: Master of Science 

in Marketing 

 

Course Name: Special Topics in Marketing 

 

 

Course Number: MKTG 5413 

Faculty Name: Chris Medenwald, PhD 

 

 

Number of Students Assessed: 17 (100%) 

Assessment Method: HubSpot Marketing Campaign Group Project: Faculty Assessment 

– 150 Points: 

• Self-reported grade  

• Teammates’ grade  

• Instructor grade  

 

 

Improvement Activities, Suggestions, Plans: 

• Transform the class into a bona fide marketing agency – and position everything 

we do, from planning to creative to analytics, in light of serving the client. 

• Serve a real-world, commercial business – WayPave in the Fall 2024 – with our 

efforts and outputs. 

• Develop a structured rubric to guide the student efforts and influence the quality 

of the outputs.  

 

 

 

 

 

 

Assessment Results  

• % Students passed: 100% 

• Average grade: 150 points 

MKTG 5413 – HubSpot Project Assignment Instructions:  

Students will use HubSpot, a popular real-world marketing and CRM platform, to create a 

fictional marketing campaign for the M.S. in Marketing program. Students will present 

their work at the end of the semester. The campaign will encompass webpage/landing page 

design, blogging, lead capture, and content-distribution activities such as search, social, 

and email. 

 


