
Assurance of Learning Report – Master of Science in Marketing – MKTG 53303 
 
Semester & Year: Spring 2025 Degree Program Name: Master of Science 

in Marketing 
 

Course Name: Retailing Strategy and 
Processes 
 

Course Number: MKTG 53303 

Faculty Name: Craig Geiger 
 
 

Number of Students Assessed: 17 (100%) 

Assessment Method: Final Exam – Rubric – 100 Points in 4 parts:  
• Section I: Department Store Channel Retail Strategy – 30 points 
• Section II. Blue Ocean Strategy Analysis – 50 Points 
• Section III: International Strategy Analysis – 10 points 
• Section IV: Writing, Grammar, Citations – Graduate Level – 10 points 

Improvement Activities, Suggestions, Plans (required if results are below 80%, 
encourage all other times):  

• Adjust the points for Sections I, II and III for alignment (30 points each section) 
o New point total with adjustments: 30-30-30-10 for the questions and report 

writing. 
• Increase assessment of strategic thinking reflected in the question answers as 

determined by the application of strategic frameworks covered in the course in 
the student responses.  

 
Assessment Results  

• Average grade: 98.11 points 
• % Students passed: 100% 

MKTG 53303 Final Exam 

• Final Exam Assignment Directions, Questions – next 2 pages 
• student submission example and grade sheet – following 6 pages 



 



 



Example: Student Final Exam Report Submission 



  



 



 



 



 



 
Assurance of Learning Report – Master of Science in Marketing – MKTG 53303 

 
Semester & Year: Spring 2025 Degree Program Name: Master of Science 

in Marketing 
 

Course Name: Retailing Strategy 
 
 

Course Number: MKTG 53303 

Faculty Name: Craig Geiger 
 
 

Number of Students Assessed: 17 (100%) 

Assessment Method: Group Strategic Projects 
• Group Assignment 1 - Retailer Shopping Environment Assessment – 100 Points 

o Client Sponsor: Walmart 
• Group Assignment 2 – Marketing Plan/Joint Business Planning 

o Client Sponsor: Revlon 
• Group Projects 1 and 2 Grading Elements 

o Business analysis and Assignment Write-Up Document  
o Presentation and Class Discussion  
 

Improvement Activities, Suggestions, Plans (required if results are below 80%, 
encourage all other times):  

• Break out the presentation component of the assignment into separate grading 
modules: 

o Class discussion leadership 
o Presentation elements  

• Corporate Client Sponsor engagement 
o Schedule checkpoints for case assignment questions with the corporate 

client teams 
o Break the semester project into 4 individual assignment deliverables to 

increase specific knowledge areas and maintain focus 
 
 

 
 
Assessment Results  

• Average grade – Group Assignment 1 – Retailer Environment: 97.3/100 points 
o % Students passed: 100% 

• Average grade – Group Assignment 2 – Marketing Plan/Joint Business Planning: 
138.4/150 points 

o % Students passed: 100% 

MKTG 53303 – Group Projects – next 6 pages. 

 



 



   



 



 



 



 


